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MULTIMEDIA JOURNALISM: TOOLS AND EXPERIENCE OF
USING IN THE KAZAKHSTANI MASS MEDIA

The article describes theoretical foundations of multimedia journalism and shows examples of the
practical usage of the modern technologies in the Kazakhstani Internet Mass media. The author delin-
eates the concepts «Multimedia journalism» and «Convergence journalism». On the base of an analysis of
publications of the Kazakhstani news media, actively using new informational technologies, the author
iflustrates the basic multimedia genres and draws conclusions about the experimental and non-uniform
character of the development of multimedia journalism in Kazakhstan,

Key words: convergence journalism, multimedia journalism, multimedianess, media, new technology.
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MyAbTHMMEAHAADBIK, XKYPHAAMCTHKA: KYPAAAAPbI, Ka3akCTaHABIK bAK-tarbl KOAAQHBICHI

Makaraaa MYABTUMEAMAALIK, >KYPHAAMCTMKAHDIEY, TEOPUSIAbIK  HETi3Aepl XoHe Toxipubeaix
KOAAGHBIC asiCbl KapacTbiPbIAdAb! XXOHE XAHA TEXHOAOTUSAAPAbIH KA3aKCTAHAbIK MHTEepHer BAK-
TAFb! KOPIHICH aPKbIABI CUNATTAAAAbBL. ABTOP <MYABTUMEAMAADBIK, XYPHAAMCTMKA» JKOHE «KOHBEpPreHT-
Ti KYPHAAMCTUKA» TYCIHIKTEPIHIK apa-XKiriH axbipataabl. Ka3zakCTaHAbIK KaHAABIKTAP NOPTAAAAPbIHG
caparTama acam OTbIPbIn, )KaHa TEXHOAOTMAAAPAbIH KOAAAHBICHIH MYABTUMEAMAABIK, XKAHPAAP aPKbIALY
CAABICTBIPbIN KApacTbipasbl. CoOHAQM-aK 3KCNEPUMEHTAABAIK 3EPTTEYAED KOPbITLIHABICHIH LblFApbIT,
KA3aKCTAHAbIK, MYALTUMEAMAALIK KYPHAAMCTUKAHBIH AAMY BarbITTAPbIH AKbIHAANRADI.

Ty#it co3AEP: KOHBEPIeHTTI XKYPHAANCTUKA, MyABTUMEAMAABIK, XKYPHAAUCTUKE, MYABTUMEAMA, Me-
AMQ, KAHA TEXHOAOTUS. ‘
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MyAbTHMeAnIHHAS KYPHAAMCTUKA: MHCTPYMEHTbI M OTTLIT NIPMMeEHEeHHs B KasaxcraHckux CMM

B crarbe paccmMOTpeHbl TeopeTMueckue OCHOBbI MYABTUMEAMIMHONM >KYPHAAMCTUKK U NIPUBEAEHD!
NPUMEPSLL TIPAKTUYECKOTO NPUMEHEHNS COBPEMEHHBIX TEXHOAOTMIA B Ka3axCTaHCKUX MHTepHeT-CMU.
ABTOpD pas’rpaHNUUMBAET TOHATUS «MYABTUMEAMIHAS XKYPHAAMCTUKAD W <KOHBEPreHTHAst »KYPHAANC-
TKar. Ha ocHOBe aHaAM3a ryGAMKALMIA Ka3axCTaHCKMX HOBOCTHDBIX MEAMA, aKTMBHO MCMOAb3YIOWMX
HOBBIE MH(POPMAHMOHHBIE TEXHOAOTMM, ABTOP NAAIOCTPUPYET OCHOBHbBIE MYABTUMEAMMHBIE XAHPbI, a
TaKXKE ACAAET BLIBOABI 00 IKCNEPUMEHTAALHOM M HEPABHOMEPHOM XapakTepe Pa3BuTUS MyALTUMEAMIA-
HOW XKypHaAncTMky B Kazaxcrane.
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Todayv the word cambmation as “multimedia
jounnabny” o moreasimgehy found m Mass mmedia.
A modern ommaledie prece ol work for convergent
cdinon. includes wtevt sound. video, photo, info-
saphics cte b her work “Convergenee and Mal-
timedimess An Attempt ol the theoretical compre-
fensian ot pheoomiena”™ D YuKuolehitskaya notes
that “the mitcpration of different types of informa-
ton allows v to dlunnmate what was actually hap-
penine. conves and visually, Not surprisingly that
at prosent both traditional media in their online ver-
stons and new media are actively using multimedia
content™ | H] Flus process Is not yet so meaningful,
but right now we can say that multimedia 1s a special
cultural phenomenon, thanks to which many trans-
formations take place i different spheres of life. The
complexaty, multifacetedness and interdisciplinarity
of this phenomenon make one think about what it is
condioned and what principles lic at its basc.

Multimedia, speaking of the etymology of a word,
translated from Latm means “created from many
means” (mudtum - many, media, medium - means).
Russtan professor M.Lukina gives the following
definittion for this technology: “Multimedianess 1s
the principle of creating content/information using
several technological platforms - a verbal text, pho-
tographs, an audio, a video, infographics, etc.” [2].

The usage of new technologies in modern journal-
ism leads to serious transformations both in the Mass
media system as a whole and in a single journalistic
work. “The convergence process not only changed
the cditorial staff from the point of view of organizing
work, but also gave journalists new opportunities in
the ficld of a text creation. Thus, today in journalism
a multimedia content is being disseminated, formed
with the help of means, that enable us to tell about
the cvent, using information, cxpressed 1o different
sign systems”, - asserts Kulchitskaya [3]. Thus, the
product combines an audio, a vidco, photographs, a
verbal text, and this integration allows a voluminous
and clear illumination of what is happening. Today,
a multimedia content is actively used as traditional
mass media in online versions and new media,

Researchers arc increasingly talking about the
formation of a convergent editorial, in which jour-
nalists use a whole complex of means to tell about
this or that event (a video, an audio, a verbal text, an
animation, graphics). Multimedia environment lcads
to the most diverse transformations in Mass media.
The structure of the editorial office, the principles of
the journalist’s work are changing. In addition, new
genres are being formed. This is our today’s reality.

Mcanwhile, many rescarchers of the mass media
agree with the statement that the idea of combining

ISSN 1563-0242

several types of information existed i journalisin and
in culture before the emergence of computer teelmol
ogies, that 1s, the essence of multimedia technologies
is not reduced to the technical side [4]. Indeed. the
“old” forms of combinimg several “media”™ still ¢ssi
in newspapers and magazines, where the verbal fext
adjoins the illustrations and drawings, as well as m
TV programs in which, in addition to the visual and
sound lines, titles, graphs and etc. are displayed .

However, the difference between the old forms
of integration of different types of information and
ncw digital forms is essential. It manifests itsclf
interactivity, which, as alrcady mentioned, arises
when the user interacts with a multimedia product.

Despite the fact that the phenomenon of multimedia
is widely used in Mass media, its potential is not fully
disclosed. This encourages rescarchers to study the fac-
tors that contributed to its emergence and further devel-
opment, which allows us to find ways to use optimally
multimedia resources, as well as enrich the professional
experience of journalism in general. “In this regard, it is
important to take into account that multimedia technolo-
gies can be used not only for entertainment purposes.
It is promoted by their peculiarity: multimedia products
are aimed at all-round impact on the human sensory or-
gans” - considers Kulchitskaya {2].

Content in the media industry is considered as any
data - a text, sound, visual images or combinations of
multimedia data, presented in analog or digital format.
The volume of content can be expressed in units of the
amount of information (megabytcs, gigabytes). Thus. it
turns out that multimedia was peculiar to the Mass me-
dia long before the term itsclf appeared: when in news-
papcrs except textual information began to post graphics
- caricatures, drawings; later, with the advent of the first
apparatus, which allowed to obtain and fix still images
of objects ~ and photo illustrations. The first multimedia
mass media in Kaznet began to appear in the middle of
2006 on the basis of print mass media. The first of these
was “Aikyn”, which was registered at www.aikyn.kz in
2005 year. These sites arc represented as a mirror im-
age of the products of “thc main” mass media. That is,
the content of the journal or newspaper, which was usu-
ally added to the sitc without any changes or additions.
The function of the Internct edition was narrowed to the
function of the technical processing of the provided con-
tent and its addition to the site. Thus, multimedia in them
was expressed by the content of only two clements: a
text and photo illustrations. Whereas today we sce how
a large part of multimedia elements can be present in
one material at a time - a text, an illustration, an audio, a
video and an infographic.

The last stage in the development of multimedian-
ess of mass media, which continues to this day, came
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i carly 2010. Professor G.Sultanbacva considers that

several factors could mfluence on this, the first two of

which are often cited by experts as the main rcasons
that led to media multimediaization [4].
“Multimedianess 1s o principle of a contentinforma-
ton creating using several technological platforms - a
verbal ext. photographs, an audio, a video. infographics,
cte 7154 People fromatext-based thinking and text-based
types of consumption are mning o higurative thinking
and visual consumption. According to statistics, about
0% of the audience are visuals, 20-30% are audials.
The appearance of such device as the Eye track,
which allows tracking the movement of the human
cve, revolutionized the ticld of processes of a visual
perception of materials ol Mass media. As a result of
the tests. it turned out that fivst ol alf the person pays
attention o the central visual efement of the page (a
title and a photo), and then begins to read everything
around. Subconsciously, 1t saves time by jumping
trom the Tongest and most text-overloaded elements
1o the least overloaded with text and visualized.
Among the modem media audience there is a whole
layer of people who do not read newspapers, watch tele-
viston and listen to the radio - the Internet and mobile
serviees play a more significant informational role for
them. In order to meet the new audience, traditional
mass media have had to offer content that meets their
needs i their usual online environment, Such content
was a completely new product, combining all the fea-
turcs of the online environment - an intcractivity, hyper-
textuality. multimedia. So multimedia or ““convergent”
cditions of mass media, built on the basis of large pub-
lishing houses, began to appear 6], Today in Kazakh-
stan among informational Mass media the news portals
tengrinews.kz, bnews kz, bag kz arc leading.
As a result ol these processes., it is also neces-
sary to mention the so-called “leader of opinions™.

)

“Leader of opinions™ is a tracing-paper of an opin
ton leader. The concept of an opinion leadership i~
a part of the theory of two-level communication.
according to which the media transmit information
to “opinion leaders”, and those i tum - 10 wides
sections of the population. The author of the theory.
which appeared in 1944, s the sociologist Paul [a
zarsfeld. In 1955, he and the American-Israch sou
ologist Elihu Katz expanded this theory.

While in the world there is a small number ol ma

Jor mediz, that have successfully applied the tactics ol

ubiquitous distribution of their own content. The most
famous example of a such site ts the American resource
The Hutlington Post, founded in May 2005 and sold m
2011 for hundreds of millions of dotlars to the Internc
holding company AOL. This is an onlinc newspaper,
consisting of both editorial materials and blogs of popu-
far personalities. Like most news sites, this one carns on
advertising. The main difterence of The Huffington Post
from other online mass media 1s a huge range of oppor-
tunitics to distribute materials in any kind of social mass
media: Twitter, Digg, Facebook, StumbleUpon, Reddit.
Delicio.us and so on. In addition, all materials can be
discussed and pubtlished on popular blog hostings.

11t 18 necessary to estimate the site traffic, Tor
example, the number of users, the overall rating, the
rating in the country without the usc of Google Ana-
Ivtics data or Yandex Metrics, we can use the sclec
tion of Similarweb.com. Comparison of the indica-
tors, provided by these tools will make 1t possible o
draw up a fairly complete picture of the functioning
ol the resource in terms of its attendance, popularity.
and so on. Now, let’s ook at the best tool for assess-
ing the site traffic. For example, we will review the
Kazakhstani information portal tengrinews.kz

Key words send traffic to the website. Ten-
grinews.kz
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Other detads are also avandable - the layout on
the source o fradtic, the main sites with links, traf-

Visitors Percendage By Countries.

fic from social networks, demographics of the audi-
enee.

Al the end of our paper, we want to analyze
some portals and the Internet mass media. It
should be noted that in the world there are a lot of
popular multimedia tools for journalists. And we
recommend that you use such services for content
analysis: Google Analytics. A classic tool for

Total Visits Kaztrk.kz and 24.kz

web analytics. It offers a wide range of tools with
which you can test, track and measure the behavior
of users on the site. You can find statistics on site
tratfic, conversion statistics, advertising metrics,
behavioral factors. It is also conventent to follow
online analytics.

Total Visits Kaztrk.kz and 24.kz

Quantcast.com is probably the most accurate
tool for cstimating traffic, but it works with two
caveats: first, its accuracy is still heterogeneous from
site to site, and, sccondly, the data sct is cssentially
limited if we compare with such sites as SimilarWeb
or Alexa.

ISSN 1563-0242

Siteprice.org is actually a site cost calculator,
not a traffic cstimator, but it has a traffic cstimate
that 1s used to estimate the cost of a site. Just scroll
down to scc the estimated traffic - the number
of daily views, daily unique visitors and daily
advertising revenue.
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Kazakhstani information journalism, of coursec,  There arc unconditional “leaders” in the content of
uscs multimedia genres. However, the nature of the  the number of multimedia genres on their portal.
usage of multimedia by the analyzed portals can  Multimedia elements help to attract the attention
be called “experimental” - the cditions test new  of the audience, to diversify the dclivery of news,
tools and track the audience’s reaction. Multimedia  and most importantly - to improve the perception of

Journalism on the Internet is developing unevenly.  information., :
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